Personality, Self-concepts, and Lifestyles Blog Post

Understanding the factors influencing consumer behavior is crucial for marketers aiming to
target the right audience with effective campaigns. One of the most powerful ways to predict and
shape consumer behavior is by analyzing personality traits, self-concept, and lifestyles. These
factors play a significant role in guiding the choices that consumers make, from the products they
purchase to how they interact with brands and the shopping experiences they seek. I am writing
this today to help you- the reader, use these tools to create an effective campaign.

Consumer behavior is how consumers think and act; these things are influenced by one's
lifestyle, personality traits, and self-concept. Someone who lives an active lifestyle is more
likely to buy a product that is used for activity rather than someone who doesn’t live an active
lifestyle and understands that an eco-conscious person is going to want to support an eco-
conscious brand. These are an example of consumer behavior based on personality, self-
concepts, and lifestyles. Using the VALS assessment and Claritas’s PRIZM, expand on these
concepts and are great tools for marketers to optimize their targeting strategies, ensuring their
messaging resonates with the right groups based on their lifestyle and income levels.

I fit into both young and influential and second-city startups. These two groups are both middle
class, second-city, college-educated, and mostly without kids. In the VALS test, I test highest as
a Believer. Due to these tests, the best way to market to me is with brand personality, at a
middle-range budget, that has an edge on other products. For example, I tend not to be easily
influenced by new trends but love it when I see a product I already enjoy in a new or better
format.

In conclusion, people, although different, are similar. They are able to be grouped to sell to base
on their personality, self-concepts, and lifestyles. Humans have crossed over in some parts of
their lives, so finding that niche is the key.



